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Thank you for inviting me to discuss Corporate Sustainable Reporting with you today.  When people approach me and ask what I do and I say “I advise on sustainable reporting” , I can instantly feel and see changes in the attitudes around me.  Some open up and relax and want to learn more, while others fold their arms, closing me off.  If you research this subject you will find that some see it as a bit contentious.  There is a growing criticism of what is felt to be an overuse of this not-so-new buzz-word officially introduced in 1997 and supported by the United Nations Environment Programme  (UNEP).  
In fact, many First World countries now participating in sustainability reporting are coming under fire.  They too are criticised for passing judgement on 3rd World and developing countries for pollution and population issues when their very own records of major pollution in the developing years still hangs like a dirty cloud over our increasingly polluted skies.  
Key figures and organisations are constantly seeking to improve what is being seen by some as an irreversible situation.  Is it too late to do something?  Can we, as corporate and global market leaders, continue to develop and grow and still have something to offer to tomorrow’s generations? 
Our Commitment
Sustainability – are we doing enough to ensure that we can continue indefinitely to use our environment and everything that it has to offer and manage or survive the impact that it will have on our climate, industries, agriculture and our communities?   
As a corporate, how can we meet our need to keep developing without compromising the next generation?  Many organisations are now looking to manage their impact on sustainable development through Sustainability Reporting.  Sustainability Reporting encompasses environmental, economical and social-political issues that we will examine together during this conference.  


There are some questions that we as responsible organisations can start to ask ourselves.  
· Will reporting encourage us to be transparent and accountable?  
· Are we aware of the impact that we make constantly taking raw materials to produce and develop?  
· Can we ensure that those working in our factories and plants do so in acceptable and favourable conditions?   
A Brief History
Sustainability Reporting was initially formulated by the United States and supported by the United Nations Environment Programme (UNEP) in 1997.  The first full version was released in Johannesburg, South Africa in 2000.  The Guidelines are continually being improved and the G3 (Third Generation) reporting guidelines were released in 2006.  This initiative led to voluntary world-wide reporting and sent a strong message by those present at the AGM in Amsterdam in 2006.  Attendees made up an impressive collection of political figureheads, impressive brand names and powerful corporates.   Professionals and even Royals were present.  
The Ceres Principle[endnoteRef:1]  - 10 Specific Codes of Conduct [1:  www.Ceres.Org] 

It is believed that Sunoco was one of the First Fortune 500 companies to endorse the Ceres Principle.  13 more Fortune 500 companies have since followed.  
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· Protection of the Biosphere
· Sustainable Use of Natural resources
· Reduction and Disposal of Wastes
· Energy Conservation
· Risk reduction (environmental, health and safety risk to employees and communities)
· Safe products and services
· Environmental Restoration
· Informing the public  
· Management commitment
· Audit and reports
The Business Message
Your Business Model, who you align yourself with, where you invest in philanthropic causes all sends a very powerful message to your clients and community.  Your core business values, vision and mission statements say something about you as an organisation.  
If you are going to consider accountability reporting, your group will need to provide an holistic view of its environmental, economic and social performance.  Reporting will allow you to examine and be examined on the impact that you as a group have on your environment and communities.  You will be accountable to stakeholders, but will also gain an opportunity to meet expectations and needs while strengthening relationships – a true investment in any business.  
Using Professionals
Consult with social and economic specialists and look at auditing your reports through these professionals.  This will ensure that reports are reliable and honest.  
Looking Within 
When you leave here today can you answer the following:
· Do you lead by example?
· Do you deal only with those that have the same corporate ethics and values?
· Are you respected and trusted by your customers and staff?  
· Are your employees involved in decisions and processes?
· Do you have a diverse and equal opportunity culture?  
· Do you reward your staff for their commitment and loyalty?
· Is Profit Share a possibility to reward loyalty?  
· When last did you do a survey to gain employee and customer opinion?
· Do employees feel you are an employer of choice?
· Are there training and advancement opportunities for all employees?
· What support or mentoring programs and initiatives do you offer to small business?
· How do you support non-profit or charitable organisations, especially those that fit in with your business model?  
· Are you managing and minimising waste and greenhouse gas emissions?
· What is your paper use and air travel policy?
· Is the corporate fleet efficient with low emissions and slowly being upgraded for “greener” options?  
· Do you continue to monitor Health and Safety and Life-Balance among employees?  
The questions are endless –these offered today are merely food for thought.  Look at taking the message back to your board, chairman and stakeholders, and consider the value of making it official.  Set goals that can be reported on.  Make all those that are a part of your business accountable and responsible for your community and business success and environment sustainably.  You too can talk the talk and walk the walk towards a beautiful and sustainable earth, viable and worthy enough to hand over to the next generation.  
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